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About Me

 Computer Engineer, Bl and Data Integration specialist

* QOver 19 years of Consulting and Project Management experience in Oracle technology.
* Co-founder and Vice President of Uruguayan Oracle User Group (UYOUG)

* Director of Community of LAOUC =

* Co-founder of AWEN Consulting. &OUG

* Business Intelligence articles published on OTN site

* Frequent speaker at international conferences:

» Collaborate, OTN Tour LA, UKOUG Tech & Apps, OOW, Rittman Mead Bl Forum
* Oracle ACE Director

A ORACLE
ACE Director

Email: edelweiss@awen.com.uy
Twitter: @EdelweissK
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Agenda

* What is the Objective of Data Visualization?
* Why Choosing the Right Data Visualization is important?
* How to Choose the Right Visualization
* Graph Examples
* Visualisation Tips
» How OBICS & DVCS can help?
* Filtering Data
* Adding Text
» Storytelling
* Conclusions
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What is the Objective of Data Visualization?

* “The real purpose of quantitative displays (tables and graphs) is to provide the
reader with important, meaningful and useful insights”

» Data visualization is the use of visual representations to explore, make sense of, and
communicate data

- Stephen Few
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Why Choosing the Right Data Visualization is important?

* The message that you deliver through a data visualization should be clear and
effective

» A confusing message could

- Lead to wrong conclusions and decisions l

- @Give the idea that the data is not trustable \q

/
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Steps to Choose the Right Data Visualization?

* Not every data visualisation will work for any type of data

* First choice: Select between Tables and Graphs
» Second Choice: For Graphs, you need to choose among a wide range of different
types |
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Choosing Between Tables & Graphs

Use Tables when:

» Need to present precise
values

» Compare individual values

» Need to show totals and
detail values

» Need to use different measure
units

Below 500 Miles Btw 500 and 1000 Miles Over 1000 Miles

# of Flights
Midwest Region 540,666
Northeast Region 256,864
South Region 1,071,631
West Region 805,705
Grand Total 2,674,866

424 279
238,128
996,866
215,215

2,174,488

193,600
212,988
445171
234,129

1,385,888

All Distances
1,158,545
707,980
2,513,668

1,855,049

6,235,242
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Choosing Between Tables & Graphs

» Use Graphs when:

» Need to show relationships among data like patterns, trends, and exceptions

» Work with larger sets of data

» Want to reveal relationships among whole sets of values

Revenue by Quarter Profit Value by Region

CAS
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Region

ue by Product, Yea
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Data Visualization Tips for Tables

» Use clear grey gridlines or eliminates them
* Use small amount of data to avoid scrolling
» Use space to separate or group data

» Standardise how to show specific datatypes:

» Numbers alighed to the right

» Use decimal and thousand separators

Region
AMERICAS

AMERICAS Total
APAC

Product Type
Accessories
Audio
Camera
Fixed
Phones
Portable
Smart Phones

Accessories

Audio

» Text aligned to the left i

# of Flights
Below 500 Miles Btw 500 and 1000 Miles Over 1000 Miles

Midwest Region 540,666 424 279

Northeast Region 256,864 238,128

South Region 1,071,631 996,866

West Region 805,705 915,215

Grand Total 2,674,866 2,174,488

193,600
212,988
445171
934,129

1,385,888

All Distances

1,158,545

707,980

2,513,668

1,855,049

6,235,242

# of Customers Revenue
3,239 2,732,681.43
3,577 11,318,318.57
3,798 17,500,000.00
3,893 3,701,171.14
4152 12,720,731.55
4580 15,500,828.86
2,903 6,476,268.45
4843 69,950,000.00
1,723 1,493,871.11
1,956 5,938,128.89
2,271 9,247,000.00
1,914 1,998,308.99
2,223 6,611,677.96
2,478 8,227,691.01
1,710 3,383,322.04

2,902 36,900,000.00
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Choosing the Right Graph

* To choose a graph consider:
» The relationship between measures (quantitative data)
» The relationship between measures and attributes (categorical items)
» The task of this visualisation: compare, find a pattern, etc.

* Need some help?
» Graph Selection Matrix by Stephen Few
http://www.perceptualedge.com/articles/misc/Graph_Selection_Matrix. pdf



http://www.perceptualedge.com/articles/misc/Graph_Selection_Matrix.pdf
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Choosing the Right Graph: Time Series

25M
20M

: 15M
10M
5M

0

Revenue by Quarter

/

2012Q1

2012Q2

2012Q3

2012Q 4

Quarter

2013Q 1

2013Q2

|? ~\
)
=/ “ I

ol O

-

2013 Q3

2013 Q4

* Time should be always on the

horizontal axis

““““ il L 3
Revenue 17,830,433.46
Quarter 2012Q 1
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o}
20M o o @]
® ¢
x
c 15M
9
10M
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0
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Choosing the Right Graph: Part-to-Whole

Car nd Layout
Graph [AJ XYz, .,s
Year 2012w
2012w
Revenue
Percentage OWgevenue

3.21%

10.31%

B Accessories

B Audio
Camera

B Fixed

Il Phones
Portable
Smart Phonq

Year 2012w

Percentage of Revenue

15%

Percentage of Revenue

Camera

Revenue Portable
4.42%
Percentage of Revenue @ Audio
S
’.—
’g Phones
©
e
Qo Smart
Phones

Fixed

Accessories

25%

o
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Choosing the Right Graph: Comparison

e oy e vu 2l e Use Line Graphs to compare
measures against time

20M
16M
Revenue, Target Revenue by Quarter
S 12M J0M
(S
8M 25M
o
4M = 20M —
<
. H;
0 - & 15M
Accessories Audio Camera Fixed Phones Portable Smart Phq|
Product Type i
T 10M
Year | 2012 2013
=
SM
0 - ,
2012Q1 2012Q2 2012Q3 2012Q4 2013 Q1 2013 Q2 2013Q3 2013 Q4

Quarter

B Revenue Target Revenue
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Graph Examples: Scatter Plot

* Can manage large volumes of data

A
» Useful visualisation for data Scatter Plot Chart

discovery - :.’
+ Reveal correlation patterns o : A
between two measures ] R .
» Easily identification of outliers d - "ﬁ'—i‘- _ =
» Data Points that are separated 2,8‘;‘:;.“%”5;:@ e

0% ! ' 85

from the rest

* To show correlation between three
measures use bubbles ™
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Graph Examples: Trellis

@ 1-Very Cood @ 2- Cood 3-Average @ 4-Poor @ 5- Very Poor

¢ Trellis iS like a matrix Or Visual inOt 01:00 to 09:00 09:00 to 12:00 12:00 to 17:00 18:00 to Midnight
table of graphs oo 0
Below 500 ¥

 (Good to discover trends in detailed - 3
data s .

* Helpful to explore complex and _—— }
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Graph Examples: Performance Tiles

» Performance Tiles are ideal to show aggregate data at a glance
* Visually engaged
» |t takes a small amount of screen space

R

Revenue # of Orders Avg Order Size Discount Ratio Unit Price Profit Ratio

173M 206K 840.7  3.16% 72.88 6.54%
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Keep it Simple

* Things to AVOID using in Graphs:
» 3D, perspective and shadow effects

» Bold colours for everything or Highlight
everything

» Dark grids
» Fill patterns.
» Use fill colors instead

egion, Area

 Also:

» Be clear with the scale used in graphs

» Use mouse rollovers in graphs allow users to
see individual values.
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About the Use of Colour

» Use a pastel colour palette.
» Examples: http://www.colorbrewer2.org or http://colourco.de

» Use bold colours only to highlight important information

» Use colour for a purpose.
» |dentify the function of a particular colour
» Example: Always use the same colour to represent the same measure


http://www.colorbrewer2.org
http://colourco.de
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Oracle Bl in the Cloud

® O r a C le Of f e rS tWO m a'i n B I k?)af:z:z:g bgrd Data Center: US Commercial 2 (Time zone: US/Central) Show: All Services v
products in the Cloud
Details ~Open Service Console

} O B I C S ( O rac le B u Si n eSS C lO u d @ DVCS Consumers This DVCS Admins This Month

Month © (7]

Service) Que— o surwrrs

datavisualizat (Data Visualization)
Subscription: Trial (Expires:26-Apr-2017 8:59 PM UYT)

» DVCS (Oracle Data WM Curont Status © gtne
Visualization Cloud Service)

Details Open Service Console o =
L %I Consumers This Month ! Bl Authors This Month ©

0 SMTWTFS 0 SMTWTFS

businessintell (Business Intelligence)
Subscription: Trial (Expires:26-Apr-2017 8:59 PM UYT)

Associated Services: businessintelldb
W e current Status © 100%
SMTWTTFSS Uptime
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Differences between OBICS and DVCS

BICS

DVCS

Front-End Tools

Data Sources

Model Required

Database Schema
Included

Visual Analyzer,
Analyses,
Dashboards

Database Cloud,
Excel Files and
Oracle Apps

Yes, Star Schema
model required

Yes

Visual Analyzer

Excel Files and

Oracle Apps

No

No
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» Useful to create complex
ad-hoc analyses

* Allow to work with
hierarchy items columns
and groups

» OLAP Style

* Can navigate to other OBI
Content or Websites

« Can be included in
Dashboards

OBI Analyses

Title

Compound Layout

Pivot Table

Products
4 Total

4 BizTech
» Communication
* Electronics
4 FunPod

< Digital

» Camera

» Games

4 Total

173000000.00
81911000.00
46941000.00
34970000.00
91089000.00
43376000.00
43376000.00
47713000.00

79580000.00
38368000.00
20491000.00
17877000.00
41212000.00
21329000.00
21329000.00
19883000.00

r2012Q1
17830433.46

8686700.98
4583565.46
4103135.52
9143732.48
4751876.87
4751876.87
4391855.61

r 2012Q2
20636713.57

10072938.16
5281315.65
4791622.51

10563775.41
5418843.40
5418843.40
5144932.01

» 2012Q3
20507830.06

9912875.71
5292647.90
4620227.81
10594954.35
5422765.04
5422765.04
5172189.31

r2012Q4
20605022.91

9695485.15
5333470.99
436201416
10909537.76
5735514.69
5735514.69
5174023.07

> 2013

93420001
4354300
2645000!
1709300
49877001
2204700
2204700
2783000!
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Dashboards

* Visual display where you can arrange your analyses to show a specific business

topic in a single screen

BamYe Dashboard
* Can have many pages —
What is My Sales Summary?
Year
® P r O m p t S C a n b e a d d e d t O —Select Value-- = Key sales metrics for top performing products based on revenue and number of orders. Filter this page using the prompts on the left.
Region
o AMERICAS
m a ke 'I t m O r' e r' e u S a b le a n d APAC Revenue # of Orders Avg Order Size Discount Ratio Unit Price Profit Ratio
EMEA 0 0
173M 206K 840.7 3.16% 72.88 6.54%
Channel
[ [ [ J (]
Catalog
1Ive more 1exibditity to the
Store
Top Product Performers Based on Revenue
Product
u S‘ r 7 Megapixel Digital Camera
Bluetooth Adaptor Product Revenue Profit Ratio % # of Orders
° ° CompCell RX3 PocketFun ES $31,865,434 711% 42,860
O Al lOW C u S tO ' I l 'I Za t'l O n MPEG4 Camcord $25,874,742 4.82% 22,512 MicroPod 60Gb
GameStaton @ MrE4a Lamcoraer 0 PocketFun ES CompCell RX3 icro
HomeCoach 2000 CompCell RX3 $25,254,274 11.18% 21,970
KeyMax S-Phone MicroPod 60Gb $22,659,931 2161% 17,214
MP3 Speakers System 7 Megapixel Digital Camera  $17,501,258 9 4.38% 18,622
MPEG4 Camocorder Touch-Screen T5 $10,626,400 5.58% 15,212 7 Touch-Sc...
R MaxiFun 2000 $6,573,557 11.35% 11,700 o V5x Flip
MicroPod 60Gb MPEG4 Camcorder gra Phone
HomeCoach 2000 $6,117,411 10.62% 10,563 Camera
PocketFun ES M""
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Visual Analyzer

* Visual Analyzer is a very intuitive and  |patavisuaiization 1 RN R
interactive web-based tool to explore | @ cemeemmmmmmmomne
and analyse your data 22 seatercuy v [ Revenue by Quarter Proft Value by Rgion
» Oriented to business users R R T
» Self-service oriented Qumras | I m
» Easy to use oy | B
* Cannot work with hierarchy columns | & Pemems by Prodmt, Yo
and groups o
* A complement to Answers and Y owa e II II I II Il . o
Dashboards for data exploration and g E L PET L TR L o

discovery patterns
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Visualisation Tips Included in Visual Analyzer

* |ncluded in Visual Analyzer
» No 3D or perspective
» No shadow effects
» Use of pastel colours
» Clear or not gridlines
- Makes easier to read
the graph
» Consistent use of colour:
- Same measure -> Same color

Revenue by Product Type

40M
o 30M
S 20M
10M

0

Accessories Audio

Revenue, Target Revenue by Quarter

, 30M

5 25M
T 20M

% 15M
¢ 10M Target Revenue
:> SM
. 0

2012Q 1 2012Q2 2012Q3 2012Q4 2013 Q1 2013Q2 2013 Q3 2013 Q4
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Suggested Visualizations in Visual Analyzer

* When you drag data to the

canvas, Visual Analyzer R ok @TDR S

€ Click here or drag data elements to add a filter

chooses the best .

N l . t . |Z Line v 'Revenue by Quarter ® m Fixed Costs, Variable Costs by Product, Quarter
Vlsua ]Sa ]On 111 Trellis Columns il |=i E E 2012Q1 2012Q2
25M Bar Stacked Bar  Horizontal  Horizontal
Bar Stacked 1M

» The visualisation type can S

. £ Values (Y-Axis) 0L £ o
be changed at any time. PEE e "

0.6M S

LY category (x-Axis) 1om o B D 2 0
B e ‘ b O.4M ™
Quarter 5M Scatter (Cat)  Stacked Pie Donut
Scatter (Cat.)
& 0.2M
Color PN
0 BEa oo ’ ’
m S o &
- ‘ -
Al size (Width) N Pivot Table Treemap 0
& 0 M 2M 3M 0 M M M

@ A, Variable Costs
Lt L

Radar Line  Radar Area Radar Bar Tag Cloud

Primera Impresion de la Historia

50

Tile
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Suggested Visualization for Analyses (Answers)

* |n addition to all the visualizations
type, there are two more options

» Best Visualization

» Recommended Visualization for
specific task

* |n addition to all the visualizations
type, there are two more options

» Best Visualization

» Recommended Visualization for
specific task

Graph (2)

Revenue
40M

35M
30M
25M
20M
15M
10M

SM

oM

Active Singles

Title
°°f Table

:" Pivot Table

~ Performance Tile
-\ Treemap

g5 Heat Matrix

5 Trellis

Il Graph

7 Gauge

I» Funnel

& Map
Baby Boom¢ 1 Filters
' Selection Steps

Other Views

Comparing Values
Assess similarities and differences
across specified categories

Comparing Values and Their Parts
Assess similarities and differences
for individual segments and overall
category totals

Comparing Explicit Values
View precise values for specified
categones

Comparing Percentages
£ View the percentage contribution of
each part to the whole

Discovering Patterns and Outliers

-:._: Assess the strength and direction of

the relationship between two
variables and whether extremes exist
in the data

View All Recommendations
View visualization matches for all
types of analyses
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Setting Colors in Visual Analyzer

* You can change the default palette for visualizations or change the color for a
particular visualization or even for specific measure

+
VA test1 e T O e i e L= ©;
© Click here or drag data elements to add a filter L —
v Manage Color Assignments
[~ Line v Revenue by Quarter - Series Color Palette Defaut
Add Reference Line e

111 Trellis Columns Il

© 20M """ Add Trend Line Larter
== Trellis Rows 5 A Series Value Labels

2 10M Properties... 2012Q3

= 0 . Revenue
£ Values (Y-Axis) o Reset Visualization Colors Colgr, y o
-
Revenue Manage Color Assignments... Copy Visualization - o M oM B Profit Value
ble Costs
I Category (-Axis) Fixed Costs, Variable Costs by Product, Quarter Delete Visualization 0 obad Costa
2 Quarter 2012Q1 2012Q2 2012Q3 201Z Canvas Layout I ) |
. Fixed Costs, Variable Costs
® n 0 ) oem

(% Color o o o O ra Viariahia onts

E ‘ ‘ a8 0 . Variable Costs

: : 1 1 Reset Sert

x‘[ Size (Width) 0 M 2M 3M 0 M 2M 3M 0 M 2M M 0 1M 2M M B
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Setting Colors in Visual Analyzer

* Changing the complete palette of VA, modifying the Project Properties

e i B @ T DI O&F

Project Properties...

Canvas Properties...

« Synchronize Visualizations

Refresh Data

. Refresh Data Sources
Reset Colors
[ Clear Canvas

Project Properties

Color Series

Continuous Coloring Auto

OK Cancel

v Default - Alta

‘Em mi

SOl e

i m

Pastel

Alta 30
e

Add Palette...

Duplicate Palette...
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Style and Conditional Formatting for Analyses

* Changing color in a graph is less intuitive.

* (Can also define conditional formatting to highlight or grouping information
depending on conditions

N Graph properties ©® Xx Graph propertie S

Style and Conditional Formatting
GGGGG

PPPPPP

,,,,,,,
>

- Color Selector

A A EENEN_| |
JamEN ]|
CCCCCC A EEENENN_| ]

JaEENN 1N
A B EENEN_ N
Canvas Colors and Borders U uEEEN_.E

Gradien
‘ |
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Filtering Data

» Filtering data allow you to show only the information that is important for your
data story.

© Click here or drag data elements to add a filter

IZ Line v Fixed Costs, Variable Costs by Product, Quarter

111 Trellis Columns 30M -

* In Visual Analyzer:
* Using the Keep Selected option =™~ 1 3 N B N .-

£ values (Y-Axis) - Drill to Month Fixed Costs
i 4

* (implicit filter) |

I Category (X-Axis)
Remove Selected

- Creating filters (explicitly) °° —

: Drill ...

g 8 @ % &
2 E = g

MPEGA4 ...

2
E
Q
O

Game S

8 Color 'Revenue by Quarter
° ° Zoom
» Filter options 4 5o o—
20M O
° ° : _— —_—" Add Trend Line
5 15M .
» Expression filter S
T 10M
Color 13
0 Copy Visualization |
2012Q1 2012Q2 2012Q3 2012Q4 2013 Q1 Delete Visualization Q3 2013 Q4

Canvas Layout 3
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Using Keep Selected in V

» Select values from a graph and right-click on the selection.
* Choose keep selected implicitly creates a filter

© Click here or drag data elements to add a filter

‘g h & 8T 0L I

|/~ Line v  Fixed Costs, Variable Costs by Product, Quarter
4+
111 Trellis Columns 3.0M _
:= Trellis Rows 2.0M ; Fixed Costs, Variable Costs by Product, Quarter
_ 1.0M ©
E3 Values (Y-Axis) = - W _ - Drill to Month Fixed Costs JUNRESSS CORNIS 3M &
[l Variable Costs - ) 20M o
Revenue : : : : : : : : : : : : Drill... s= Trellis Rows 2
2 £ E < a a x k 3 Keep Selected Values (Y-Axis) o0 & Fixed Costs
3 Category (X-Axis) = 2 8 § £ & 5 §&§ 2 s §& 3§ BR —l5] P | [ [ [ =] —= 5] o Vot oot
Remove Selected evenue : : : : : : : : : : : : . :
Quarter Product s 3 Q 3 x & % g 8 w 5 % a
Sort > g B E = é : 9 O % s ¥ B § K
> Q x
& Colo 'Revenue by Quarter £ Category (x-Axis) = 2 8 8§ ¢ § = & & s & § @ ¢
r
Zoom Quarter Product
Size (Width .
Al b 25M Add Referance Line @& Color 'Revenue by Quarter
M O— Add Trend Line
E 15M —0~] Al Size Width) 2o _—e
> Properties... 20M O— ~
“ 10M ; ~
Color 3 2 15M
M ;) 10M
0 , Copy Visualization i -
5M
2012Q1 2012Q2 2012Q3 2012Q 4 2013Q 1 Q3 2013 Q4
Delete Visualization
Quarter 0
G o > 2012Q4 2013 Q1 2013Q2
Quarter
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Creating a Filter in VA

* Define filters in VA adding fields into the Filter area
* Then select the operator and the required values for this condition

|Z Line v 'Revenue by Quarter

111 Trellis Columns

] A 1™ iQ 1
ontains
ins - ' 10M
EMEA - a= Trellis Rows
P> 8M
Pattern Match E3 values (Y-Axis) /

=

&
4M

Case Sensitive

Add All Remove All
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Using Expression Filter in VA

» Use the Expression Filter to create more complex filters using functions

L3
Clear All Filter Selections
Remove All Filters
Revenue by Quarter Fixed Costs, Variable Costs b v
:
2012Q 1 2012 ¢ VA—tGSt1 L “' Iﬂ 'K’) ﬁ
« Auto-Apply Filters
10M Region Expression Filter
N - s AMERICAS 2
S v p 00k,
8 . 3 Iﬁ Line Label Expression f)  Functions
4™ & 200K % - s E WEEK_OF_YEAR(Date) >20
111 Trellis Coly
2M 100K Quarter_Of_Year
== Trellis Row
a = Second
RN ‘ : ThnestampAdd
5 & & & & & & =8 0 06M  1.2M 0 06M  1.2M £ values (Y- TimestampDiff
Week_Of Quarter
Week_Of_Yea
) Expression validated
A Week # Year
A Day of Month » Conversion
Validate
A Day Of Week | Apply 4 System
A Day Of Year 8 Color q >
jf(] - N ™ < ™ N ™ < ' =
o c © o o c © o o© °
— Size (Width o o o o ™ ™ ™ ™
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Filtering Data in an Analysis

* More complex filters can be
created.

Criteria Results Prompts Advanced
» Combination of conditions »
. 4 Subject Are... ©. Tl w Y, ¢ OB
with AND and OR operators. -~ A
4 &2 SampleApp 4 Selected Columns
» Nested conditions 4 [ Revenue Metrica
# of Customers Customers Revenue Metrics
Discount Value ¢ Cust Segment {} # of Orders '} Revenue {.}
# of Orders
# of Products
Revenue|
Billed Units
Unit Price “ Filters
4
Avg Order Size Y Region is equal to / is in AMERICAS
Discount Ratio % ORTY Brand is equal to / is in BizTech
AND T Year is equal to / is in 2012; 2013
4 0 Customers
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Adding Text

» Text can be a powerful ally and can be used to
» Label
- Be clear with the Axis name

- Add title that reflects the objective | ===

Profit Ratio # of

Of t h e Vi S u a l i Za ti O n resten re revenue % Orders Revenue by Profit Matrix (Bubble Size = Profit Value)

Region AMERICAS Area Central v

AMERICAS Central 26,026,577 7.51% 31,044 14%
North 21,504,968 7.35% 25,581 ‘
» Introduce e
South 22,418,456 7.60% 26,626
America 10%
. . . ? AMERICAS 69,950,000 7.49% 83,251 6%
- al 1S 1S anNalysis 10r Total :
o o
APAC East 6,549,694 5.96% 7810 £
f l f b ° North 9,007,666 6.73% 10,715
- Use U Or neW ]eS South 16,854,738 535% 19,982 4% ‘
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Sharing Insights: Storytelling

* Visual Analyzer offers a new feature for Storytelling in a Project
» Define visualizations and add text as Insight.

» Then, you can add more visualizations or start from scratch and create
another insight.

Revenue by Product, Year
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...There was a fall in the revenue in 2013 in all the products
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Creating Insights

* |nsights can be created in the Story mode or using the Insight icon in the left

p a n e l ° ORACLE" visual Analyzer edelweisskf09@gmail.com ¥
> ’ . . = o Story of Revenue ‘g i B @ T DL @ &
T] t l e a n d d e S C r] p t] O n l!!l Revenue by Product and Year ... © Click here or drag data elements to add a filter

...There was a fall in the revenue in

Can be added 2013 in all the products
il - -
== Horizontal Stacked w Revenue by Product, Year
Insight 2
The number of orders in 2013
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Revenue by Product and Year during 2012 and 2013 -

...There was a fall in the revenue in 2013 in all the products

Add Insight
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Updating Insights

* Visualizations can be modified and insights can be updated to reflect these
changes

= -
— A o Untitled
I!!' Revenue by Product and Year ... pre or drag data elements to add a filter
... There was a fall in the revenue in
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Remove Y€ by Product, Year
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Presentation Mode

* Once you create your insights in the VA Project, you can show it using the
Presentation Mode

» Useful to create a story about the data and the discovery process

ORACLE Visual Analyzer edelweisskf09@gmail.com v
— +
= o Story of Revenue h e 8T D E‘ﬁ
I!!l 4 W] SampleApp '
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Year 40K % 20M
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2012 2013
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Presentation Mode

* |n the Presentation Mode, you can navigate through the insights, showing the
story of the data

Story of Revenue e =

© Click here to add a filter

Revenue by Product, Year
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Summary

« Data visualization is the use of visual representations to explore, make sense of,
and communicate data

* Choose the appropriate visualization type is important to communicate an effective
message (http://www.perceptualedge.com/articles/misc/Graph_Selection_Matrix.pdf)

* Visualization tips:
» Avoid use of 3D, perspective and shadow effects
» Avoid dark gridlines
» Use a pastel palette
» Use colours with a purpose
- Same measure-> same color
- Bold colors to highlight information



http://www.perceptualedge.com/articles/misc/Graph_Selection_Matrix.pdf
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Further Information

* Oracle Business Analytics Cloud Trials

https://cloud.oracle.com/en_US/business-analytics?
resolvetemplatefordevice=true

* Link to OBICS examples

http://www.oracle.com/technetwork/middleware/bi-foundation/bics-
sample-2283629.html

« ORACLE Bl TECHDEMO Youtube Channel

https://www.youtube.com/channel/UCXpjKAy010SDUXmAA6/DILg
» Stephen Few Blog

http://www.perceptualedge.com/blog/



https://cloud.oracle.com/en_US/business-analytics?resolvetemplatefordevice=true
http://www.oracle.com/technetwork/middleware/bi-foundation/bics-sample-2283629.html
https://www.youtube.com/channel/UCXpjKAy010SDUXmAA67DILg
http://www.perceptualedge.com/blog/
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Books about Data Visualization

* The Visual Display of Quantitative Information by Edward Tufte
* Show me the Numbers by Stephen Few
* Information Dashboard Design by Stephen Few

» Data Visualization for OBl 11g by Dan & Tim Vlamis
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Thanks for Attending!

™M

email: edelweiss@awen.com.uy

Twitter: @EdelweissK
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